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Abstract; Current poor level of cybermarketing applied in pump industry was analyzed from building
websites, participating in the network marketing and the overall level of marketing in China. Factors
which block the development of cybermarketing in pump industry were discussed from the perspective of
the general development in E-commerce, the characteristics of the pump industry and the middlemen in
E-business. The results showed that the traditional model of marketing and web-based marketing will con-
tinue to co-exist indefinitely for quite a long time, and the traditional marketing model is the focus of mar-
keting in pump industry. Along with the development of e-business at home and abroad and the continu-
ous improvement of the competitiveness in pump industry of China, web-based marketing will show great
development potential, and this compound marketing based on internet will become the inevitable trend of
marketing in pump industry.
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